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ENGLISH VERSION

Instructions : (1) As per the instruction no. 1 of page no. 1.

(2) Q. 1 is compulsory.

1 Answer in brief : 10

ey
)
3)

(4)
(5)

Give the meaning of marketing control.
State the favourable situation for functional organisation.

Differentiate between Market Research and Marketing
Research.

Define International Marketing.

Explain sales analysis.

2  Explain merits, demerits and favourable situation of 12

matrix organisation with diagram.

2 (a)
(b)
3 (a)
(b)
3 (a)
(b)
4 (a)
(b)
4 (a)
(b)
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OR
Explain Regional Organization.

Write a note on venture management.

Write a note on Marketing Audit. 12
Explain Re-call test.

OR
How can we evaluate efficiency of sales force ?

Explain analysis of Market share.

Explain the scope of marketing Research. 12
What is relationship marketing ? And state its benefits.
OR

What 1s Primary data and Secondary data? 12
Differentiate.

Discuss the cultural environment of international
marketing.
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(a) Explain Expert opinion method of sales forecasting.

(b) Differentiate between National and International
Marketing.

OR
(@) Discuss the importance of Sales forecasting.

(b) Explain two factors affecting sales forecasting.

Case Study :

Health Itd. is engaged in biscuit market since 30 yrs. Its
market share is 60%. Company is ready to grab the benefits
of its popularity and credit. In discussion with marketing
manager, the director came across three possibilities.

(1) To sale biscuit in international market.
(2) To produce sale chocolate in India.
(3) To adopt both the options.

Suppose, you are the director, then what option you will select
? Why ? What factors you will consider in each option ? Do
you think market research is necessary ? What method you
will adopt for it ?
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